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File:  CC/1/1/4

Report to the Policy and Finance Committee

from Margaret McLachlan, Communications Advisor and 

John Allard, Manager Corporate Advisory Services 

Costs of LTFS Marketing ‘Phase Two’

1.
Purpose

For the Committee to note the expenditure breakdown of the spend for Phase 2 of the LTFS marketing.

2.
Background
On 21 March the Policy and Finance Sub-Committee endorsed the continuation of the LTFS marketing strategy and implementation of Phase Two initiatives.  This was outlined in report 00.173 and suggested marketing options to ‘add value’ to the LTFS statutory formal consultation process.  Initiatives included: a four page insert in the April Elements, tailored press releases, postcards, radio advertising and talkback and local meetings.

3.
Expenditure

It was noted by members of the sub-committee that budget finance had already been approved for the marketing strategy and an expenditure breakdown of the spend for Phase 2 would be presented to today’s meeting.

The estimated costs, for those aspects which have costs associated with them, are:

Tool
Cost ($)



Insert in Elements
725*



Tailored postcards by constituency
9,500 



Radio advertising
7,000 



TOTAL
$17,225 

* Marginal cost only, as Elements already committed.

4.
Recommendations

That the report is received and the costs of expenditure for phase two of the LTFS marketing strategy are noted.

MARGARET McLACHLAN


JOHN ALLARD

Communications Advisor 


Manager Corporate Advisory Services 

